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Rita Clifton CBE
Rita Clifton CBE is a leading global brand expert, business leader and keynote
speaker. A former London CEO and Chairman of Interbrand, she has advised major
organisations on brand strategy, reputation and growth, while building an extensive
portfolio of chairing and non-executive director roles.

KEY TOPICS

Branding in the Digital Age
Women & Leadership
Building a Portfolio Career
How to Build a World Class Brand

BIOGRAPHY

Rita Clifton CBE: A Career Built Around Brand
Rita Clifton started her career in advertising after graduating from Cambridge University.  She went on to
become Vice Chairman and Strategy Director at Saatchi & Saatchi, working with some of the world's best-known
businesses.

In 1997, she joined Interbrand as London CEO and later became Chairman. She spent 15 years with the leading
global brand consultancy, advising businesses on brand strategy and helping organisations understand how
brand can influence reputation, customer relationships and long-term value.

In 2013, Rita co-founded the brand and business consultancy BrandCap. The consultancy expanded across
London, New York and Hong Kong before she later sold her interest to the management team.

Her career has involved established global brands as well  as start-ups and growth-stage businesses. That
breadth of experience makes Rita a practitioner on all aspects of branding and marketing, rather than someone
approaching the subject purely from theory.

What Makes a Strong Brand?
For Rita Clifton, a brand is much more than a logo, advertising campaign or marketing department. It  reflects
what an organisation stands for,  how it  behaves and what customers,  employees and other stakeholders
experience.

That approach allows her to make brand strategy relevant to senior leaders as well as marketing teams.

Her keynote presentations explore how businesses can build a world-class brand, maintain trust and ensure that
what they say externally is supported by what happens inside the organisation.
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She also examines branding in the digital age, where customers have more influence over reputation and where
businesses can quickly be held accountable when their actions fall short of their promises.

For organisations reviewing their brand strategy or responding to changing expectations, Rita offers a practical
view of what builds relevance and long-term value.

Board Leadership and Business Experience
Alongside her work in branding, Rita Clifton has developed an extensive portfolio of chairing and non-executive
director roles.

She is currently Deputy Chairman and Non-Executive Director of the John Lewis Partnership, having joined the
Partnership Board in 2021. She is also Chair of Simplyhealth.

Her previous board roles have included Nationwide Building Society, ASOS, Bupa, Dixons Retail, Emap, Ascential
and research business Populus.

This board-level experience gives her keynote presentations a strong commercial perspective. Rita can speak
about brand from the viewpoint of someone who has also dealt with governance, leadership, customer strategy
and the realities of making decisions inside large organisations.

Her experience is particularly useful for senior audiences who want to understand how brand connects with
wider business performance rather than treating it as a standalone marketing activity.

Rita Clifton CBE on Sustainability and Responsible Business
Sustainability has been a long-standing part of Rita's work.

She is Chair of the Board of Trustees at Forum for the Future, the international sustainability organisation, and a
Trustee of Green Alliance, an independent environmental think tank and charity. Both remain current roles.

Her previous non-profit board roles have included serving as a Trustee of WWF, the Worldwide Fund for Nature,
and as a member of the UK Government's Sustainable Development Commission.

This work has shaped her views on the relationship between brand, sustainability and responsible leadership.

Rita challenges businesses to consider whether their purpose and public commitments are genuinely reflected
in the way they operate. For corporate audiences, that opens up useful conversations about trust, reputation
and what responsible business looks like when customers and employees increasingly expect evidence rather
than slogans.

A Keynote Speaker on Brand and Business Leadership
Rita  Clifton  delivers  keynote  presentations  on  brand,  leadership,  sustainability  and  the  challenges  facing
modern organisations.

Her keynote topics can include:
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How to build a world-class brand
Brand strategy and reputation
Branding in the digital age
Sustainability and responsible business
Women and leadership
Building a portfolio career
Leadership and organisational culture
Building your personal brand

Rita's experience means she can move comfortably between marketing and wider business issues.

She is equally relevant to an organisation refreshing an established brand, a leadership team considering its
future direction or a business trying to understand how customer expectations are changing.

Her presentations combine decades of hands-on brand experience with the perspective of someone who has
worked at board level across businesses of very different shapes and sizes.

Author, Commentator and Brand Expert
Rita is also an established writer and regular commentator on branding, marketing and business leadership.

Her publishing work includes the best-selling The Future of Brands, which she co-edited with Esther Maughan,
and two editions of The Economist's Brands and Branding. The latter explores how businesses can make brand a
central organising principle rather than treating it as an isolated marketing exercise.

Her book Love Your Imposter, published in 2020, takes a more personal look at leadership, confidence, imposter
syndrome and building a personal brand. It draws on Rita's own experiences to explore how people can become
more effective without pretending to be someone they are not.

Rita is also a regular commentator across major media, including the BBC and CNN. She has appeared as a
mentor and judge on CNBC's award-winning Pop Up Start Up series and has written and spoken widely about
business, branding and leadership.

Her academic work has also included a Visiting Fellowship at Saïd Business School, University of Oxford.

Recognition and Industry Influence
Rita Clifton received a CBE in 2014 for services to the creative industries.

She has been described as a "brand guru" by the Financial Times and "the doyenne of branding" by Campaign.
She was also included in Debrett's 500 Most Influential People in the UK in 2016.

Her  career  has  taken  her  from  advertising  and  global  brand  consultancy  to  boardrooms,  sustainability
organisations and business leadership.

That  range  matters  because  Rita  understands  brand  as  something  that  touches  the  whole  organisation.
Strategy, culture, customer experience, leadership and sustainability all play a part in what people ultimately
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think and feel about a business.

Why Book Rita Clifton CBE?
Rita Clifton combines deep brand expertise with first-hand experience of corporate leadership and governance.

She can help audiences understand how a strong global brand is built, why reputation matters and what leaders
can do to make sure an organisation delivers on what it promises.

Her experience at Saatchi & Saatchi, Interbrand and BrandCap gives her considerable authority on branding and
marketing, while her current and previous board roles mean she understands the commercial decisions facing
senior leaders.

For event hosts looking for a keynote speaker who can make brand strategy relevant to the wider business, Rita
offers practical insight backed by decades of experience.

Book Rita Clifton CBE for Your Event
Book Rita Clifton CBE for a keynote on brand strategy, business leadership, sustainability or building a stronger
organisation.

Whether you are planning a leadership conference, marketing event, strategy meeting or company gathering,
contact us to discuss Rita's speaking fees and availability.

Our team can help with booking Rita Clifton CBE and advise on the most suitable keynote topic for your
audience.

WHAT PEOPLE SAY

"“A complete star..brilliant presentation”"

— Rothschild Business Conference

"“Excellent chairing”"

— British Brands Group 

"“Thoughtful and inspiring”"

— Pearson management conference

https://speakerideas.com/contact/

